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Never in history has so much money 
been spent on political advertising as in 
this election year, but you wouldn’t know 
that from looking at the books of Little 
Rock TV stations. 

About 93 percent of the presidential 
campaign funds spent on TV ads has 
poured into the battleground states of 
Colorado, Florida, Iowa, Nevada, New 
Hampshire, North Carolina, Ohio, 
Virginia and Wisconsin. 

As in 2008, no presidential candidates 
have spent a dime on TV ads in the Little 
Rock market. Total TV ad spending was 
about $1.3 million in 2008 in Little Rock, 
and this year’s total is just under $1.5 
million, including both the spring pri-
mary season and current general elec-
tion spending.  

The reasons for such lackluster 
receipts?

“Two key things,” said Chuck Spohn, 
general manager of 15 years for KLRT-TV, 
Channel 16. “There are no contested races 
at really any level. And secondly, there 
are no contested ballot issues.” 

Mark Rose, general manager of KATV-
TV, Channel 7, told Outtakes two years 
ago that 2010, with $8.9 million spent on 
TV ads in the Little Rock market just dur-
ing the primary, was “without a doubt 
the largest political spending year ever.”

That’s far from the case in 2012. “I 
would say it’s a less-than-average volume 
of spending on political,” Spohn said. 
“Not the lowest ever, but certainly close.” 

Doug Krile, executive director of the 
Arkansas Broadcasters Association, said 
the TV ad spending bespeaks races that 
aren’t very competitive and candidates 
who haven’t raised much money. 

The primary season this year saw a 
total of $711,904 in ad buys, and cam-
paigns have so far invested $780,553 
leading up to the general election. U.S. 
House candidate Tom Cotton’s campaign 
has been the biggest TV ad buyer, as of 
last week spending a total of $350,194 for 
the year. 

While there is still time for more 
spending, most of Cotton’s spending was 

in the primary season. Leading the pack 
in spending during the general election 
season is Move Arkansas Forward, the 
organization promoting a ballot initia-
tive that would increase the state sales 
tax by 0.5 percent to pay for highway 
construction bonds.

Second in election season spend-
ing is Americans for Prosperity, the 
national organization whose anti-tax 
commercials drew the ire of Gov. Mike 
Beebe. 

Allen to Edit Airline’s Magazine
The Diamond Agency of El Dorado 

announced last week that Laura Allen 
will serve as managing editor of Cloud 
9, an in-flight magazine the agency 
publishes for SeaPort Airlines. Allen is 
a Jonesboro native and former editor of 
Little Rock home design magazine At 
Home in Arkansas. 

Cloud 9 is a quarterly publication 
of Seaport Airlines, which is an airline 
based in Portland, Ore., that offers more 
than 150 flights per day to nine states. 
The new magazine’s first issue was dis-
tributed this month. n

The Associated Press contributed to 
this column. 
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General Election Season Spending

 KATV KTHV  KARK KLRT KASN Total 

Move Arkansas Forward $143,990  $48,484  $37,375  $9,222   $239,071 
Americans for Prosperity  $103,062 $51,059   $14,280   $168,401

U.S. Rep. Rick Crawford $62,199  $47,995  $35,730  $8,432   $154,356  
U.S. House candidate Tom Cotton $54,795  $38,063  $8,730  $14,433  $383  $116,404  

U.S. Rep. Tim Griffin $48,046  $21,560   $1,394  $64  $71,064
NLR mayoral candidate Joe Smith  $13,069    $13,069

Total $412,092 $220,230  $81,835  $47,761  $447  $762,365

Sources: Television stations in Little Rock media market


