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Verizon Arena, Selected Financial Results, 2008-2010

Figure 2010 2009 2008
Rent Revenue $1,505,156 $1,936,829 $1,948,129
Box Office Fee Revenue $678,951 $624,598 $319,829
Suite rental and suite ticket sale, net $480,597 $473,266 $510,651
Facilities fees, net $403,482 $521,156 $599,007
Advertising revenue $387,893 $450,676 $375,000
Merchandise commission $316,415 $430,779 $387,449
Food and beverage revenue, net $1,847,444 $2,164,293 $2,099,777
Other $38,257 $42,027 $64,772
Total Operating Revenue $5,658,195 $6,643,624 $6,304,614
Operating Income (Loss) ($277,339) $20,928 ($27,854)
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downtown area, and the remainder of 
the city including the shopping areas 
out to the McCain Mall area, it puts the 
spotlight on what kind of community we 
are,” Hays said.

Pulaski County Judge Buddy Villines 
was an early proponent of the arena.

“We’re the envy of many of the are-
nas,” he said. “If you put it on a per-cap-
ita basis in the marketing area we’re in, 
we’re like second in the nation.”

Terry Hartwick, president and CEO 
of the North Little Rock Chamber of 
Commerce, said he had tried to gar-
ner interest for an arena back in the 
1980s. The city needed it, he said, noting 
that traveling shows would frequently 
bypass Memphis for Dallas. When it 
finally opened in the fall of 1999, the 
arena started catching those shows. He 
acknowledged that recent years haven’t 
been kind to the facility, though.

“You used to have something two or 
three times a week,” he said. “Last year 
was a down year, even the hotels and 
restaurants saw it to some extent.”

The arena has created a large number 
of jobs, he noted, especially temporary 
work.

“It’s an economic engine,” he said.
“When we came here almost 15 years 

ago, there was a certain expectation,” 
said Marion at the arena. “I’d like to 
think those expectations have been 
filled. We’ve seen development of down-
town Little Rock, downtown North Little 
Rock. We were certainly a catalyst for a 
lot of things — Dickey-Stephens came, 
the [Clinton Presidential Library] came, 
and there was a synergy for the whole 
area that we were part of. People can 
make plans, they can eat somewhere 
close by, they can come to a show. It’s a 
very nice thing.” n

The biggest source of revenue for 
the arena comes not from rent rev-
enue, ticket sales or ad space. It comes 
from concessions.

In 2008 the arena sold $2 million 
worth of food and beverage, compris-
ing about a third of its total revenue. 
In 2009 that number was $2.1 mil-
lion and in 2010 it had decreased to 
$1.8 million. The next biggest revenue 
source is facility rent, but that fell to 
$1.5 million in 2010 from $1.9 million 
in the two previous years. Box office 
fees come next, then the rest is divided 
among facility fees, ad revenue, mer-
chandising commissions and luxury 
suite rentals.

In 2008, only 21 of the arena’s 30 
luxury suites were rented. That’s 
increased to 24 since, and General 
Manager Michael Marion said some 
are rented on a show-by-show basis. 
He said the arena still has about 500 
customers signed onto its Save Your 
Seat program, a five-year contract giv-
ing participants reserved seats and 
first shots at event tickets. That pro-

gram originally started with almost 
1,000 participants, plummeting as the 
arena lost its sports tenants between 
2003 and 2010. 

Marion said the arena hasn’t spent 
much time looking for new tenants.

“That’s not a major goal,” Marion 
said. “No, we don’t always have to have 
a tenant, but we do have to have a suc-
cessful tenant. We were not making a 
lot of money on any of our tenants, so 
losing them was not a big deal.” 

The arena has completed some 
structural improvements. In early 2011 
the arena built a $450,000 marquee, 
and throughout the year improved the 
VIP entrance and constructed a new 
fence around the loading dock.

Marion said upcoming improve-
ments should include new flooring 
at all three entrances and upgrading 
some of the dressing rooms.

— Luke Jones

Breaking 
Down the 
Numbers

Workers toil to clear out the Verizon Arena 
for Jimmy Buffett’s show on March 1.  
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