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Overview

Scott Ford acknowledged that the 
company was looking at a range of 
strategic options, including a sale. But 
it was May before TPG Capital LLC 
and GS Capital Partners came up with 
the dough to seal the deal.

Before the transaction was completed, 
speculation arose about who the buyer 
might be. aT&T and Verizon were 
thought to be interested in the nation’s 
fifth-largest wireless carrier. By selling 
to the private equity firms and going pri-
vate, alltel remains in Little rock with 
nearly all its management intact.

and it proved to be quite the boon 
to investors. Stockholders received 
$71.50 a share in the deal — a 22.6 
percent premium over the stock price 
when the rumors of a sale started the 
previous December. 

There are advantages to being a 
private company, such as not being 
required by government regulations to 
reveal all the inside workings so that 
everyone, including competitors, can 
see what you’re up to. There’s also less 
pressure on the company to meet Wall 
Street’s quarterly earnings expecta-
tions, leaving management with more 
options to expand the company.

The general satisfaction with the 
alltel sale provides a sharp contrast 
with what would have been the sec-
ond-largest deal in arkansas last year.

acxiom announced, also in May, 
that Silver Lake Partners and Valueact 
Capital were buying the company for $3 
billion. Valueact was already the largest 
shareholder in the data-mining firm.

acxiom stockholders were to receive 
$27.10 in cash for each outstanding 
share of stock, a 21 percent per share 
premium over acxiom’s average clos-
ing price during the previous month.

But as acxiom turned in two consec-
utive quarters of poor earnings and its 
stock began to slip, the word “arbitrage” 
began to be bandied about. Investors 
widened the spread between the market 
price and the acquirers’ offer, indicat-
ing faltering confidence that the shares 
would soon be worth $27.10. 

acxiom’s poor quarterly results 
combined with the nationwide credit 
crunch undid the deal. On Oct. 1, the 
obvious became reality as the private 
equity firms bailed out and the buyout 
was called off.

Since the deal fell through, acxiom’s 
stock has continued to plunge, dipping 

Deals: 2007’s Second Biggest Deal Fell apart
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Of the top 20 deals of 2007 targeting U.S. companies, only one was announced after July.
  Premium Date
 Value Paid in % Announced Target Acquirer
1 $44.37 28.47 2/25 TXU Kohlberg Kravis Roberts, Texas Pacific,  
     Goldman Sachs, Morgan Stanley,
     Citigroup, Lehman Brothers
2 27.26 14.45 5/20 Alltel TPG Capital, GS Capital Partners
3 27.03 37.54 4/2 First Data KKR
4 26.70 31.8 7/3 Hilton Hotels Blackstone
5 25.54 44.54 4/16 SLM (pending) J.C. Flowers, BofA, Friedman Fleischer  
     & Lowe, JPMorgan Chase
6 21.71 18.53 5/29 Archstone-Smith Trust Tishman Speyer Properties, Lehman 
     Private Equity
7 21.00 NA 4/23 ABN AMRO North America BofA
8 18.76 21.82 7/17 Lyondell Chemical (pending) Basell NV
9 17.37 3.26 7/23 GlobalSantaFe (pending) Transocean
10 14.68 67.58 4/23 MedImmune AstraZeneca
11 11.60 -0.96 5/21 GE Plastics SABIC
12 10.14 42.64 7/3 Huntsman Hexion Specialty Chemicals
13 9.87 22.38 2/16 Compass Bancshares BBVA SA
14 9.06 7.83 4/2 Tribune Sam Zell
15 8.72 34.02 6/15 Penn National Gaming (pending) Fortress Investment Group,Centerbridge  
     Partners
16 8.64 12.61 10/2 Commerce Bancorp N.J. (pending) Toronto-Dominion Bank
17 8.50 NA 6/19 Home Depot Supply Bain Capital, Carlyle, Clayton Dubilier & Rice
18 8.21 20.67 5/3 IPSCO SSAB
19 8.12 19.89 6/25 Energy East (pending) Iberdrola
20 $8.00 NA 4/17 Extended Stay America Lightstone Group

*In $ billions **As of 11/28
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