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Overview

It alMost happened in 2008, 
but this time there seems to be no 
question: Golden corral was the 

heavyweight champion among north 
little rock restaurants in 2009 with 
food sales that topped $6 million. 

perennial champ red lobster on 
Mccain Boulevard, despite a solid 
increase in sales, still lagged by 
$569,000, according to the hotel-
motel-restaurant taxes the two res-
taurants paid the north little rock 
convention & Visitors Bureau. Unlike 
sales taxes paid by individual retail-
ers, hMr tax records are subject to 
the arkansas Freedom of information 
act. the hMr tax is applied to food 
but not to alcoholic beverages.

Golden corral, a steak and buffet 
franchise, topped its own 2008 rev-
enue of $5.27 million by 16 percent, 
an increase which was attributable in 
large part to increased television ads, 
said James staats, general manager.

“Golden corral corporate bought 
tV time across the country, and it’s the 
first time we’ve ever been on tV here 
on a regular basis,” staats said. “in 
years past, if we were on six weeks, it 
was a miracle and it was really expen-
sive, because we were paying locally. 
Well, we went on a national campaign 
and instead of being on six weeks, we 
were on 22 weeks.

“they’re little 15- and 30-second 
ads that are pretty cute, and they’ve 
helped us tremendously,” he said.

competitors beware: this year, 
Golden corral ads will run for 46 
weeks.

including nontaxable sales, Golden 
corral was up 19 percent year-over-
year, with revenue of more than $6.5 
million, he said.

the recession was also likely a 
factor in increased business for a res-
taurant that offers unlimited food at a 
fixed price.

“people were watching what they 
were spending money on. instead of 
going one time to a more expensive 
place, they could come a couple times 
to our place,” staats said.

though it wasn’t in the top spot, 
red lobster had a good year from a 
revenue standpoint, at least in central 
arkansas. the seafood eatery saw 
a 5 percent year-over-year increase 
at the north little rock location. 
and the little rock location, on 
West Markham, enjoyed a 10 percent 
increase that very nearly allowed it to 
capture the top spot on our list of high-
est grossing little rock restaurants. it 
lagged hMshost, the restaurant oper-

ator at little rock national airport, 
by less than $5,000 — a fraction of a 
percent for establishments that both 
sold nearly $4.3 million worth of food 
last year.

despite holding on to the little 
rock list’s top spot, hMshost’s food 
revenue was off almost 6 percent — 
not surprising during a year in which 
air travel was also sluggish.

the Fayetteville red lobster was 
down 19 percent year-over-year, but 
that is primarily because a new loca-
tion opened in rogers in november 
2008, said camilla rivero, service 
manager.

For 27 years, the Fayetteville store 
was the only one in the area, she 
said. the rogers location means about 
1,000 customers a week don’t have to 
make the drive down i-540 to eat at 
red lobster, she said.

Upscale Sales
among high-end establishments in 

the little rock area, sonny Williams 
steak room is still king with $1.47 
million in food sales last year. But 
that represents the second consecutive 
13 percent decline; back in 2006 and 
2007, sonny Williams was bumping 
up on $2 million in annual sales.

since 2006, Arkansas Business 
has been tracking the taxable rev-
enue of restaurants that we identified 
as “upscale.” this year, the list has 
been reduced from 13 to 10 because 
Mike selig’s Vermillion and Gypsy’s 
Bar & Grill, both in little rock, and 
aydelotte’s in north little rock closed 
in 2009.

For those that have survived, 2009 
was almost uniformly a grim year, 
with sales off either slightly (acadia 
restaurant, down 4 percent) or dra-
matically (restaurant 1620, down 21 
percent).

But there was one upscale restau-
rant that bucked the trend in a big 
way: Mary Beth ringgold’s copper 
Grill & Grocery in downtown little 
rock. sales at copper Grill were up 
15 percent in 2009, coming very close 
to $900,000. 

copper, which opened in July 2007, 
may have benefited from the closing 
of nearby Vermillion, which reported 
$175,870 in food sales in the bit more 
than three months it was open in 2009. 
But there’s new competition in the river 
Market: dizzy’s Gypsy Bistro opened 
on nov. 3 in the former Vermillion 
space. the transplant from Benton 
siphoned $98,130 out of the restaurant 
market by the end of 2009.              n

Gwen Moritz contributed to this 
report.
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Highest-Grossing Restaurants

BentonviLLe 2009 Revenue 2008 Revenue  % Change
1 eurest Dining (Wal-Mart cafeteria)  $4,815,437   $4,574,136  5%
2 Chick-fil-A*  $2,399,200   $1,613,884  49%
3 McDonald’s (South Walton Boulevard)  $2,376,400   $2,395,600  -1%
4 McDonald’s (Southeast 14th Street)  $2,063,000   $2,109,400  -2%
5 McDonald’s (Peach Orchard)  $1,888,800   $1,946,700  -3%
6 Sam’s Club  $1,768,200   $1,840,770  -4%
7 Wal-Mart Supercenter Deli  $1,690,000   $1,680,757  1%
8 Lin’s Garden Chinese Restaurant  $1,625,800   $1,777,300  -9%
9 Sonic Drive-in (Southeast 14th Street)  $1,586,900   $1,556,000  2%
10 taco Bell (South Walton Boulevard)  $1,559,900   $1,549,523  1%

Source: Bentonville Advertising & Promotion Commission *Opened in April 2008   

ConWAy  2009 Revenue 2008 Revenue  % Change
1 Chili’s Bar & Grill (Oak Street)  $3,995,302   $4,307,455  -7%
2 Chick-fil-A (Oak Street)  $3,658,131   $3,301,452  11%
3 McDonalds (Salem Road)   $3,536,562   $3,452,371  2%
4 Cracker Barrel   $3,509,818   $3,359,047  4%
5 Marketplace Grill   $2,976,189   $3,298,770  -10%
6 McDonald’s (Oak Street)   $2,753,078   $2,684,601  3%
7 old Chicago of Conway**  $2,724,070   $871,253  213%
8 Mike’s Place   $2,711,878   $2,781,871  -3%
9 McDonald’s (Hwy. 65 N.)  $2,660,882   $2,481,956  7%
10 outback Steakhouse   $2,517,104   $2,857,108  -12%

Source: www.pulseofconway.com and Conway Advertising & Promotion Commission  
**Opened in August 2008
   
Hot SPRinGS 2009 Revenue 2008 Revenue % Change
1 olive Garden  $3,253,833  $2,991,468  9%
2 Red Lobster  $3,127,367  $3,091,438  1%
3 Cracker Barrel old Country Store  $2,907,933  $2,896,977  0%
4 Southwestern Catering  $2,846,300  $2,616,467  9%
5 outback Steakhouse  $2,725,600  $2,905,512  -6%
6 Chick-fil-A (Cornerstone Boulevard)†  $2,563,133  $1,843,803  39%
7 McDonald’s (East Grand Avenue)  $2,541,733  $2,625,986  -3%
8 Ryan’s Family Restaurant  $2,374,800  $2,577,867  -8%
9 Chili’s   $2,364,467  $2,212,310  7%
10 Colton’s Steak House & Grill  $2,120,400  $2,105,485  1%

Source: Hot Springs Advertising & Promotion Commission †Opened in April 2008 
  
FAyetteviLLe  2009 Revenue 2008 Revenue % Change
1 olive Garden   $3,522,683  $3,675,582  -4%
2 Golden Corral   $3,342,341  $3,618,138  -8%
3 Chick-fil-A (College Avenue)   $3,295,233  $3,232,613  2%
4 Red Lobster   $2,949,318  $3,635,157  -19%
5 Penguin ed’s Barbeque   $2,691,900  $2,900,020  -7%
6 McDonald’s (Joyce Boulevard)  $2,657,000  $2,683,300  -1%
7 Logan’s Roadhouse   $2,616,688  $2,685,137  -3%
8 Chick-fil-A (Razorback Road)   $2,563,335  $2,345,527  9%
9 Shogun Japanese Steak & Sushi   $2,429,400  $2,934,900  -17%
10 Catfish Hole #3   $2,245,815  $2,184,804  3%

Source: Fayetteville Advertising & Promotion Commission 

UPSCALe ReStAURAntS 
(Little Rock and North Little Rock) 2009 Revenue 2008 Revenue % Change
1 Sonny Williams Steak Room $1,470,020 $1,698,348 -13%
2 trio’s Restaurant & Catering $1,414,629 $1,600,489 -12%
3 Brave new Restaurant $1,303,068 $1,345,841 -3%
4 Capers $1,023,630 $1,161,364 -12%
5 Copper Grill & Grocery $891,838 $777,337 15%
6 Restaurant 1620 $717,102 $909,139 -21%
7 Ferneau $713,699 $873,203 -18%
8 Ristorante Capeo $460,800 $508,667 -9%
9 Acadia Restaurant $322,413 $335,749 -4%
10 Ciao Baci $271,802 $317,147 -14%

Sources: Little Rock Advertising & Promotion Commission and North Little Rock Convention & Visitors Bureau


