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A place where imagination becomes reality.

Crystal Bridges 
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said that was part of the plan.
“a goal of our project is to make a 

high-quality art experience accessible 
to the broadest audiences, and we 
believe that this region of the country 
offers great family-based recreational 
offerings. and that to incorporate a 
high-quality visual arts experience, 
it really opens the museum to people 
who otherwise wouldn’t necessarily 
find themselves in urban chicago or 
San Francisco.

“From another perspective, it places 
the art in a really contemplative envi-
ronment,” he said. “The experience of 
being in this building will be a contin-
ual reinforcement of inside-outside as 
one progresses through the pavilions 
in an exquisite natural setting.”

Workman wants crystal Bridges 
Museum to be “integrated into the 
fabric of people’s lives.” 

“I grew up in Wichita, Kansas, from 
a real working-class family, and I have 
vivid memories of my first encounters 
with the art collection at the city’s art 
museum, which is a small but very 
fine-quality american art collection. 
My interest in art totally changed my 
life and gave me insights and oppor-
tunities that I don’t know if any other 
endeavor would have provided. 

“I truly believe in the … power of 
art. It’s just so exciting to think about 
children in particular who are going 
to have their perspectives changed 
because of what we’re doing.”

Philip Eliasoph, a professor of 
art history at Fairfield University in 
Fairfield, conn., with expertise in 
cultural tourism, also believes in the 
power of art. he has been teaching 
museum and gallery studies for 30 
years. he described himself as work-
ing “at the intersection” of the schol-
arly, curatorial and entrepreneurial 
aspects of art and has followed the art-
purchasing history of alice Walton. 

he doesn’t doubt that crystal 
Bridges will attract people.

Eliasoph pointed to the town lead-
ers of 12th-century chartres, France, 
who decided to devote the small 
town’s energies and finances to build-

ing one of the world’s most beautiful 
buildings, chartres cathedral. “Once 
chartres cathedral was built a thou-
sand years ago, it became a magnet 
and a destination.” 

he cited the Guggenheim Museum 
Bilbao in Bilbao, Spain, designed by 
Frank Gehry and also considered one 
of the world’s great buildings. “If you 
were to visit Bilbao 25 years ago, you 
would have said this looks like the 
Basque region’s version of some rust 
Belt city somewhere between Detroit 
and Buffalo.”

“Trust in art. Believe in the power 
of art,” Eliasoph exhorted, adding, “I 
look forward to visiting Bentonville.”

“If our critics spend any time at 
all learning about who we are, learn-
ing about our region, they soon real-
ize that this is not a backwater,” 
Workman said. “This is a thriving, 
small but important urban area that 
has a very international profile, that 
offers quality of life that is among the 
best in the country.”

“I like to think that maybe I’m in a 
place like Indianapolis or something in 
1905, one of the next great cities, and 
we’re laying a foundation that is really 
going to make a difference in how the 
area grows,” Workman said. “I think 
if we can become a place for people 
of all backgrounds to interact, if we 
can be a place where people can learn 
more about our own culture and then 
others, I think that’s an important 
ingredient to being a truly internation-
al city, or international region.”

Mayor Mccaslin would agree. 
People tend to know Bentonville and 
they tend to know Wal-Mart, he said, 
“but what Miss Walton is doing with 
crystal Bridges, I think, is completing 
the transformation of Bentonville into 
an international destination.”

Sam Walton not only integrated 
Wal-Mart into the fabric of american 
life; he made it a global commer-
cial powerhouse. Now his daughter, 
alice, is working to integrate crystal 
Bridges Museum of american art 
and its masterpieces into the fabric of 
american life. In the process, a corner 
of arkansas appears likely to become 
something very different yet something 
very grand.                                    n

NWa vs. National trends

arts & economic Prosperity: NWa (National)
$16.21 million in economic activity ($166.2 billion)
$10.06 million spent by arts organizations ($63.1 billion)
$6.15 million in event-related spending ($103.1 billion)
518 jobs (5.7 million)
$9.79 million in household income ($104.2 billion)
$1.47 million local and state revenues ($22.6 billion incl. federal)

travelers who include arts & culture are more likely than others to:
spend more ($623 vs. $457)
travel longer (5.2 nights vs. 3.4 nights)
spend $1,000+ (19% vs. 12%)
stay in hotel, motel or bed & breakfast (62% vs. 55%)

Source: Arts & Economic Prosperity III, Americans for the Arts 2007


